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The above simple sanskiit sloka highlights itself that education 

can liberate from the bondage of ignorance. As it is known that 

ignorance is the cause of all bondage. So importance of education is 

highly required from time immorial. Recently the census report says 

that the literacy rate is increasing. The literacy rate according to 1951 

census was 16.67 percent and now increased upto 65% (2001). After 

54 years of independence we have not been able to make India total 

literate but stienious efforts are going since 1882 till today for making 

India literate. It can be divided into four cycle of changing c^oncept of 

adult education in India.

*Approachs Cycle peiiods

Traditional & First cycle

religious (1882-1947)

Life oriented Second cycle

(1949-1966) 

Work oriented Third cycle

(1967-1977)

Social change Forth cycle

1978-1983

Key concepts 

Basic literacy

Civicliteracy

Functional

literacy

Developmental

literacy

Main progi'amme 

Night school

Social Education

Farmers education 

and functional 

literacy programme. 

NAEP, mass 

progi'amme of 

functional literac 

TLC, PLC, CE.

* Source -  Histor>' of Indian Adult Education, New Delhi (1994).



In each of the four cycle vaiiety of adult education p’rogramme 

were developed and implemented in different parts of india and under 

various nomanclatuie. Though a number of official and non-official 

agencies were associated with the planning and implementation of these 

programmes, the source of funding was mainly from the Govt of India

which foiTnulated the policy and designed the progi'amme package. The
/

changes in nomenclature, operational modalities, expansion of 

programme over the years and shifts in the approach. The main thiaist 

continues to be on basic literacy. If we analyse the above approaches 

adopted by the GOI, it appears that public/community partcipation is not 

satisfactory for this cause. Now it is also realised and obsei*ved fi'om 

the various reseeuch reports and programmes of primary education & 

health etc. that if community will take interest and participate then it is 

easy to solve the problem.

f I

Village people are not averse to change and adoption of new

skills. However, due to precarious nature of their subsistence economy
/

they need a lot of persuasion before they agree to adopt new ways of 

doing things. Therefore the veiy first step in this massive programme of 

literacy campaign should be contact programmes to rouse people's 

interest in the programme. Once the local members and bodies are taken 

into confidence and their cooperation is gained, it is easier to contact 

the people with the help of local bodies and members, the message can 

be ti ansmitted to the people in tlie language and medium they understand



sthiough folk music, dance and other forms of art, village, cultural 

festivals, village theatres etc. As no programme can succeed without full 

participation of people, it is time that we charter the services of people 

& institutions for the achievement of goals of total literacy campaign.

/

Community and public bodies have their own identity and the

confidence to decide its own agenda for education, economic, health

and social action without dependence on outside ^agencies. The people

of local area know each other and are close to each other. Vaiious

organisations like Janpad, Panchayat, various samitis like education,

health, enviroimient and members of village can contiibute a lot towards

promotion of literacy. Being residents of the village, the office bearers

of Panchayat, Janpad and Zila Parishad have face to face interaction with

the people and so they understand better their problems and needs. They

can communicate with the people in theii* own language and dialect. This

healthy relationship of people and the local bodies results in meeting in
. «

many places - Panchayat Ghar, Youth Club, Mahila Samiti Ghar are the 

places where villagers can assemble together and hold public fimctions. 

Places for the villagers like-Local bodies & communities are also 

empaneled to raise their own resources thi’ough such methods as 

taxation, organising fairs and festivals etc. These sti'engths can be 

con veiled into oppoitunities for the successful implementation of the 

total literacy campaign.



The great sociolosist Maclver defines community aS "an area 

of social living marked by some degree of social coherance". He fuither 

says" whenever the nlembers of any gioup, small or large, live together 

in such a way that they shave, not this or that paiticular interest, but the 

basic conditions of a common life, we call that group a community.

f

Concept of Literacy :

UNESCO defines a literate as one "who can with understanding

both reading and writing a shoit simple statement on his eveiyday life
/

and NLM also defines literacy as acquiring the skills of reding, wiiting 

and arithmatic and the ability to apply them to one's day to day life. Thus 

the goal of National achivement of self reliance in literacy and 

numeracy to functional literacy. The achivement of functional literacy 

implies :

Self reliance in 3RS.

Becoming aware of the cause of deprivation and moving towards 

amelioration of their condition by participating in the process of 

development.

Acquiring skills to improve their economic status and general well

being. ■ ■ ^

Imbibing values of national integration, conservation of environment 

economics equality obsei*vance of small family norms.



Total literacy campaign concept came when the NLM (National 

Literacy Mission) was established in 1988. There are three phases like 

TLC, PLP, & CE, but in M.P. the new sti'ategy for literacy was adopted 

known as "Padhana Badhana" and it was also successful implemented and 

literacy rate of the state is increased by 20 percent and left behind the 

states like Gujarat, Bihai; Andhia Pradesh and Uttar Pradesh.

So let us know the conceptual clarrfication of each phases of

literacy campaign for better understanding.

Total literacy campaign :

The total literacy campaign model is accepted of the dominant 

sti ategy for eradication of adult illiteracy in India. These campaigns are 

area specific, time bound, volunteer based, cost effective and outcome 

oriented. The thi-ust .is an attainment of functional literacy through 

prescribed foims of literacy and numeracy.

The campaign is implemented in stages, which may be 

overlapping at times. These should be understood clearly and followed

meticulously :

Prepai ing the ground

Creation of the organisational structure

Survey and distiict profile.



(mobilising public opinion, creating community participation, use 

various media).

Development teaching learning materials.

Monitoring and evaluation. '

After TLC, PLP programme appears with a view to keep the 

neoliterate to retain their literacy skills.

Post literacy program m e (PLP)

As a part of post literacy programmes attempt to give

interested learners an appoitunity to harness and develop their learning

potential after completion of a course of basic literacy. Learning skills

acquiied by neo-literates during the short span on the literacy?campaign

are at best fragile. There is a genuine danger of neoliterates regressing

into partial or total illiteracy unless special efforts are continued to

consolidate, sustain and possible enhance their literacy levels. The main
. ■ ' /

objectives of PLP ai*e :

(1) Consohdation : To prevent regression to illiteracy

(2) Remediation : To emol di'opouts and enable non-achivers to

upgrade their literacy skills.

(3) Continuation : To improve literacy skills to a self reliant

level of learning. r

(4) Application : To enable learners to use post literacy skills



(5) Skill development : To enable learners to acqfuire skills for

economic self- reliance.

(6) Institutionalisation : To promote collective action and facilitate
/

"take o ff to continuing education.

f
Just after the completion of PLP continue education, starts for 

moving the adult learners in a learning society.

Continuing Education :

The continuing education scheme is postulated on the 

principles of

— Treating basic literacy and continuing education as one sustained, 

cunent learning process.

— Establishing a responsive and alternative stmctui'e for life lonĝ  learning.
/

— Responding to the needs of all sections of society.

— Learning not to be seen as a function of alphabets, but as all modes of 

human capacity building.

— Addressing the socio-economic situations of the conmnmity to provide 

infrastructure for larger development initiatives.

Thus, the scheme of continuing education, taken up in a district 

after it has completed the total literacy and post literacy phases, makes 

the learners awaie of the power and significance of education.
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Establishment of continuing education centimes (CECs) has is the
/

principal mode of implementing continuing education programmes. The 

centres follow an area specific, community based approach. The centres 

run by full time facilitators or preraks, who are drawn from the 

community itself, the continuing education centre sei'ves as

— Literacy and reading room.

— Teaching learning centie for continuing education programmes.

— Vocational ti'aining cehti'e.

— Extension centie for facilities of other development departments.

— Discussion fomm for sharing ideas and solving problems.

— A composite infonnation window for the community.
f

— Culture centi’e.
/

— Sports and recreation centi’e.

Apart from establishing CECs, the scheme also undertakes the following

programmes. ' '

(a) Equivalency programme - designed as an alternative education

programme equivalent to existing fornial, general or vocational 

education.

(b) Income generating programme - where the participants acquire or

upgrade their vocational skills and take up income generating activities.
f

(c) Vocational skills which aims to equip / earners and the community with

essential knowledge, attitude, values and skills to raise their standard of

living.



Objectives of the study

1. To know the awareness regarding the concept of literacy campaign 

among community members.

9 To know the knowledge and understanding about literacy campaign 

among community members.

3. To identify the level of participation in literacy campaign by the

community members.,
/

4. To identify the process and possibilities of paiticipation for literacy

campaign.
r

5. To identify the problems and difficulties arises in literacy campaign for

community paiticipation.

!

6. To identify the priorities of needs of the neoliterates with reference of

community.
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Hypothesis

The following hypothesis have been fonnulated.

(1) Coniinunity participation would result in greater comprehension and 

high perfoiTnance of literacy campaign.

(2) The local bodies like Panchyat, Janpad Panchyat and Zilla Panchyafs 

paiticipation would promote literacy campaign.

(3) The economic factors of the learners would Effect the successful 

implementation of literacy campaign.

/
(4) The effective implementation of literacy campaign is detennined by the 

literate group of the village.





Introduction

The review of related literatuie in research studies helps for 

better understanding of methodology and easy clarity for further 

investigation of the topic. It also support the logistic of the study in a 

rational way and enables the reseachers to define two limits of the field. 

It helps the researcher to delimit and define his problem in  ̂

systematic way. By reviewing the related literatui'e the researcher can 

avoid unfmitful and useless problem areas and avoid unintentional 

duplication.

It is noticed that the various research in the area of ti’aining 

needs, interest, problems, motivation, moniteiing, management, 

administiation, planning and evaluation of adult education has been done 

and it is also obsei-ved from the vaiious reports journals, Newsletter and 

magazine relating to adult education it came to know that one of the 

major cause of unsuccessful of literacy campaign is due to lack of 

proper co-operation and co-ordination with community. The following 

few research studies will help to think in a deeper way for integi’ating 

community member for successful implementation of literacy 

campaign.

The govt of M.P. Launched few programme with the full 

support of community member. The programme like EGS (Education
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Guarantee Scheme). Padhana Badhana Andolon, Rogi Kalyan Samiti etc. 

are burning example of community participation, so our research study 

titlted "A study on community paitcipation in literacy campaign" have a 

honest attempt to explore the process and possibilities of involvement 

of community member in Hteracy campaign.

The few related issue studies ai'e given for giving the strong 

support of the present study.

Accessing the volentary sector partnership with NGOS :
The National Literacy Mission fully recognises the vast 

potential of NGOS in fuithering its programme and schemes. Therefore, 

ever since its inception the National literacy Mission has taken 

measures to strengthen its partnership with NGOS. The National 

Literacy Mission has made all efforts to evolve both institutional and 

infoimal mechanisim to give voluntary organisations are active 

promotional role in literacy movement. Under the scheme of support to

NGOS, voluntary agencies are encouraged and financial assistance is
/

provided for activities such as :

— Running Post literacy and continuing education programmes with the 

objective of total eradication of illiteracy in well-defined areas.

— Undertaking resource development activities through establishment of 

State Resource Centi-es (SRCs) and Disti'ict Resource Units (DRUs)
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Organising vocational and technical education programmes for neo

literates.

Promoting inovative experimentation and action research.

Partnership with Universities

The adult education depaitments in institutions of higher 

learning have a veiy useful and practical role to play, they have genuine 

contributions to make both in the sphere of policy making and in 

practical implementation. A special scheme practical implementation. A 

special scheme therefore, for the inovlment of higlier educational 

institition has been conceived with the specific purpose of making theii* 

role more focused. Some of the areas in which they can actively 

contiibute are

— Provide special resoui’ce support to literacy activities in all phases.

— Undertaking evaluation, research and documentation of TLC/PLC on CE
/

Programme.

— Participate in envii’onment building.

Education Guarantee Scheme (EGS)

(Community Demand for primary education) (CAPAM, 1998 

awardee- Common wealth Intemational Innovation Award)

What is EGS ?

Under the EGS, the government gives a guarantee to'provide a
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primaiy schooling facility to the children in a habitation where there is 

no such facility within a kilometer within a period of 90 days of 

receiving a demand for such a facility by the local community

Community Demand —

The stait-up point in EGS is the demand of the local commimity for a 

primaiy school for its children and villagess to support such a school by 

ananging for space for teaching-leaming, identifying teachers and 

looking after the development of the school. The demand has to be from 

a rural area where no primary schooling facilities of the habitation, 

providing access on the basis of cormnunity demand has the advantage 

of locating schools on a need basis by identifying those gaps in access 

which may otherwise be um’eported.

Guarantee :

The govt's responses to the community demand is in the foiiri 

of a gurantee to provide on school if the demand valid. This guarantee is 

not legalistic but pragmatic in nature. It forges a social convenant 

behveen the government and the community. Govt guai'antee includes the 

following basic constituents of an EGS school.

— A teacher refened to as gurujee in the 1:40 teacher-pupil ratio.

— Teacher tiaining.

— Free teaching learning materials.

— Operational contigencies.

— Monitoring and evaluation.
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Rogi Kalyan Samit : Community Participation for Medical Service 

(Awardee of World Development Award (WDA) by World Bank)

"Rogi Kalyan Samiti" was foiTned by the various community 

member of Indore to change tlie pathetic situation of M. Y. Hospital 

Indona for the first time in the histoiy of M.R in 1994 under the 

dynamic leadership of the then Youth collector of Indore, Mr. Sudhir 

Ranjan Mahanty in 1994. The main objective behind the formation of 

this Rogi Kalyan Samiti is to keep neat and clean both out side and 

irmerside of hospital with the paiticipation of community member. The 

people of Indore donated lakhs of mpees to this purpose voluntarily an4 

change the condition of M. Y. Hospital, Indore.

This "Rogi Kalyan Samiti" now spread all over M.R and now 

the number of Rogi Kalyan Samiti is increased up to 1,200 in all over 

M.R & Chattisgarh.

It is a matter of great pride that this "Rogi Kalyan Samiti" won 

"World Development Awaid (WDA)" by world bank in Jan,. 2001 an the 

award worth Rs. 1,25,000 Dollar (57 Lakhs). The Jury member were the 

nobal laurate Dr. Amiitya Sen, world bank chairman Douglas nortn, vice 

chair man Jons Wilfson etc.
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"PADHNA BADHNA" : A New Strategy for the total literacy

campaign. (Community demand based literacy campaign)

Madhya Pradesh adopted a new sti'ategy for the total literacy 

campaign named "PADHNA BADHNA" during the year (Oct 99 to Dec 

2000). Literacy it can be said demand based literacy. This new model 

that attempts to put people in charge. A model that the govt of M.P. is 

now proposing that centies on communities coming together to demand 

literacy and get it. It was remarkable achievement that 6 million people 

were covered under the scheme. "

RESEARCH STUDIES :

TITLE : "Saipanch's participation in literacy (Campaign by the Rajendra

Singh Rajputa Student (1997-98) Diploma in Adult education xmder the

guidance of Prof K. Yadav."

OBJECTIVES :

(1) To study the peoples participation in literacy campaign.

(2) To know the real situation of Panch & Sarpanch regarding involvement 

of literacy campaign.

(3) To study the situation of community with reference to literacy. /



Sui*vey type reseai'ch '

Sample -  25 female Saipanch 

25 male saipanch.

Aiea -  Block "Beresia"

MAJOR FINDINGS :

(1) It was found that 13% female Saipanch were literate where as 52% of 

male saipnach were hterate.

(2) It was also found that 88% of the male saipanch keep regular' touch with 

public where as 60% of female were in touch with pubHc.

(3) 96% of the male saipanch participated in literacy campaign'where as 

80% of the female saipanch participated in literacy campaign.

(4) 84% of the male sarpanch were in opinion that they conducted number 

of motivational activity for literacy campaign where as. 73% of the 

female sarpanch were conducted motivational activities.
/

Study -II

Title : Paiticipation of working women for population control :

Guide : Prof Neerja Sharaia

Investigator : Smt. Gitanjali Solanki (PG Diploma in Adult Education)

Duration 1997-1998.

Objectives :

(1) To make aware about "Population control" among working women. .

(2) To know the mentahty of working women for population control.
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(3) To know the role of working women for making Ideal family. ‘

Hypothesis :

(1) The working women appreciate small family than house wife at family.

(2) The initiate house wise having more childi'en than working women.

(3) The working women want small family because of better maintenance of 

their children.

(4) The working women stiongly support for "small family" than house wife.
/

VIethodology : Descriptive survey type reseai’ch

Sample 100 (50 working women & 50 house wife)

Field ai'ea : Koti'a Sultanabad

M ajor Findings :

(1) 56% of working women and 72% of the house wife coming under age

group of (20-35) where as 44% working women and 28% of house 

wife coming under the age group of (36-47)

(20 52% of the house wife are illiterated and only 2% of are higher

secondary where as as 36% of working women are higher secondary and 

34% are P.G. level. •
/

(3) 100% of the working women and 36%> of the house wife known about 

the population control.

(4) 100%) of the working women and 30%> of the house wife aware about 

tlie over population and its consequents.

(5) 70% of the working women having two children were as 76%> of the 

liouse wife liaving three and more children in the family.

(6) 86% of the house wife told lack of information relating to population 

lead to more childien in the family.
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Community Assessment of Six Nations New Credit Reserve : 
Strategies to Enhance the Utilization of Health Care Services on 

Six Nations Reserve
Melinda Gillies. Amanda Allison, Kathleen Brandson, Mary Fallen, Jackie Kirchner, Robin Markle (Canada)

M cM aster University-2000.

A group of eight, second yeai' McMaster University nursing 

students were involved in a community health project related to the 

health care of First Nations women. The project was conducted on Six 

Nations New Credit Resei*ve in Southern Ontaiio. Canada, jointly with

Gane Yoh Health Centie in Ohsweken, Six Nations Reserve. Ontario.
/

The specific aspects of this project were to explore the availability 

accessibility and utilization of women’s physical health care services on 

the Six Nations Resewe. The focus of our research centred ai'oun pubhc 

health seivices density physician's sei*vices, phannacy and the jtraditional 

birthing centie. Ona grahsta. There were thi-ee major objectives for this 

project. The fust objective was to conduct a windshield/walk-about 

survey on the Six Nations REserve in order to observe the community 

and assess the availability of health care services. The second objective 

was to conduct a Women's Health Perception survey involving women 

residing on Six Nations Reserve in order to explore their preception of 

health care within their community such as Gane Yohs Six Nations 

Health Caie Services and physicians services. One hundred sxirveys were  ̂

distributed with sixty-five completed sui-veys returned. The third 

objective was to evaluate components of the data and relay conclusions 

to our Project Consultant. Dorothy Russell in order for her to facilitate 

and increase in the utilization of health care services Six Nations
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Resei-ve. Health caie is an important issue to women living on Six 

Nations Reserve and is reflected in the numerous facilities on the

Reserve and the diverse sei*vices they offer to women and theii* faniilies.
/

While these health care services ai'e numerous diverse and modem they 

offer to women and their families. While these health c^e semces are 

numerous diverse and modem they are not being utilized to their full 

potential. Our research indicates that the hours of operation should be 

extended to evening and weekends to beter sei*ve working women. 

Confidentiality assurance should be consistently given and promoted as 

evidenced by a small and close knit community. Lastly, a booklet 

orbrochure including all health care semces on the ReseiVe ‘should be 

distributed in order to increase the awai'eness of services available 

including an emergehcy phone line directly connected to all of the 

semces.
/

Determinants of Women's Health : Women’s Education,
r

Information and Communication Technologies
Abdul W. Klian Vice Cliancellor, Indira Gandhi National Open University, N ew  Delhi

The new inforaiation and communication technologies (ICTs) 

have immense potential in creating oppoitunities. for lifelong learning 

and promoting key paiadigm shifts in education. In developing countries, 

however these educational technologies remain undemtilized and 

inequitably distributed. This has created a serious divide between the 

"haves" and "have nots" and resulted in a varitable educational and 

teclmological apartheid.
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ICTs are critical to the emergence of the knowledge societies 

of the future, women in paiticular are at risk of being marginalised in 

technology-mediated education and training environments. Combating 

the challenges to their active paiticipation in such environments 

therefore, assumes added significance.

• /

Gender issues the need to be explored and addressed in this 

context include : foimulating enabling policies promoting access/ 

availability, creating awareness, reducing costs developing positive 

attitudes and higher order skills in technology use and creating adequate

support services.
t

Possible intei-ventions with significant transfoimatoiy potential 

could be centied around training, provision of appropriate equipment, 

educational technology seivices and advice on intitutional policy.

Community-Based Management of Fishery Resources : Leveling /
the Playing Field for Rural Women in the Central Highlands

of Vietnam
M ercedes Logarta (Vietnam)

Govenmients and other proponents of development proceed to 

effect development without being infonned of women's cmcial role and 

contributions to fishing more so the impact of the increasing social and 

economic influences on their communities and corresponding gender

roles.
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It is still stiongly perceived that fishing is a predominantly 

male occupation, hence theire's hardly any description and analysis of 

women's fishing actiivities and extent of contiibution to household 

economies. Often women are associated with marketing and processing 

ignoring their role iii actual capture. In subsistenceTishing communities, 

where there may not be enough to ti'ade, or enough to preserve womens 

roles are doubly made invisible

This paper documents the roles women play in an indigenous
/

subsistence fishing village economy in the Central Highlands of Vietnam 

and how they contiibute to the livelihod and sul'vival of then' fapiilies.

Fuithennore, it will show how women's traditional position in 

their communities have rendered them more vulnerable to the onset of 

changes iiitioduced by development programs that tend to mainstream 

their subsistence economy to a more market-oriented economy. The 

paper will then proceed to discuss implications for intervention by a 

development project seeking to achieve sustainable reservoir fish 

production through community-based resource management.

More Effective and Less Expensive Community Approaches to 

Care of Vulnerable Populations : Lessons from T\velve 

Studies in Ontario
Gina Browne, Jacqueline Roberts, Amirani Gafni, School o f  Nursing, M cM aster University

A series of 12 sgtudies (five historic cohort ^ d  seven 

randomized tiails) examined clients in community ‘settings in Southem 

Ontario suffering from a variety of chronic physical and mental health
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conditions. These studies ai*e appraised using a framework for evaluating 

possible outcomes of economic evaluation. In the 12 studies sample 

composition and size varied. Each study was designed to. quantify the 

well-being outcomes and expenditures associated with different 

community-based approaches to care provided in the context of a 

system of national health insm'ance. As a collective, these studies 

represent increasing methodological rigour. Multiple-perspective client 

well-being outcome measures were used. In two studies,. caregiver 

burden also was analysed. ■

In most cases, a recuning pattern of equal or better client 

outcomes, yet lower expenditm'es for use of community basedf health 

services was associated with well-integrated health oriented services. 

Integrated semces aimed at factors which detennine health are superior 

when compared to individual fragmented disease oriented and focused 

approaches to care. The main lessons from the 12 studies ai*e that it is 

as or more effective and as or less expensive to offer complete, 

proactive, community health semces to persons living with chi-onic 

circumstance than to provide focused on-demand, piecemeal semces. 

Complete semces would have a psychosocial and mental health focus 

included with the physical care approach. Furthermore, people with 

coexisting risk factors (age, living aiTangements, mental distress and 

problem-solving ability) are the ones who most benefit at lower expense 

from health oriented, proactive interventions versus disease specific' 

care. The orientation was found to have direct and measureable-impact 

on total expenditures for health service utilization and client well-being 

outcoes.
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Self-Help Groups : A means of Empowerment of women
B, SugLina and G, Sandhya Rani, Department o f  w om en studies, Sri Padmavathi, Mahila Visvidyalam, Tirupati

/

EmpoweiTnent is closely linked to economic independence. 

Nothing succeeds better than the power of the self help. The 

introduction of Self Help groups (SHGs) is a recent phenomenon in the 

economic sti’ucture of the countiy. The role of SHGs is significant to 

save some money regularly and use that amount as investment in some 

income generating activities. In the light of this, an attempt is made in 

this paper to study the functioning of SHGs in Chittoor Distiict of 

Andhia Pradesh built up by volunetaiy organisation with the object of 

evaluating the perfoimance of SHGs for ensuring empowerment.

The puipose of the paper is to successfully examine the
I

meaning and aspects of empoweiment, states of evolution and to 

evaluate SHGs as a means of empoweiment besides citing some success 

case studies. The study is based on the collection of data from both 

primaiy and secondaiy soui'ces.

Self Help groups are making great stiides and Andhi*a Pradesh 

stands foremost in ranking NGOs aie doing yeoman seivice in motiving 

Women to foim into SHGs. The case studies highlight that women ai*e 

empowered through SHGs. These enhance their household decision 

making ability, managerial capacity independence and self motivation. 

Despite vaiious haidships the beneficiaries are confident and a model to 

other women. There is therefore a need to promote more number of
*

: j

SHGs, ultimately to reach all the poor families in the state and in each 

and eveiy habitat.
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Female Involvement in Participatory Actibn Research
p. Thiara, Dr. N . Gibson, Dr. A. A. Cave (Canada)

Paiticipatoiy Action reseaich (PAR) is defined by Healthy 

Canada as a "systematic inquiiy, with the collaboration of those affected 

by the issue studied, for puiposes of education and takingr action or 

affecting social change". Community Associates (CA) were recmited 

from six immigrant communities (Hong Kong, Vietnam, China India, 

Philippines and Poland) and thi'ee aboriginal communities to participate
«

using the above principles in a three-yeai* community based tuberculosis 

(TB) project. The TB project examines the socio-cultui'al factors 

affecting TB. The CA's all but two of them female, ai*e to be involved in 

all aspects of the reseaich process from planning the research, data 

collection and analysis to dissemination of research results. After 

undergoing a thi'ee-day ti'aining session. The CA's are r cuiTently
i

conducting interviews theii' own comunities.

My project involved investigating the motivation and 

expectations of ten of female CA's. My study is based on open^nded 

interviews with a thematic analysis of the qualitdtive data. This study 

attempts to gain an understanding of the motivation that direct the 

participation of the female CA's and more specifically focus on why 

females are more likely to become involved in PAR. Furthemore. I 

would like to understand the implications of PAR for the female with 

respect to research but also their own empowerment \yithin the 

community. It is hoped that through te study not only will the results lay
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the foundation for establishing the validity of the TB research process 

but also and future reseaichers in understanding the motivations and 

expectations of female paiticipants in PAR.

Empowerment through Participation : Involvement of Immigrant 
Women in Canada Health Research
s. W eerasinghe, W. Norm an, C. M oncayo, (Canada)

Essential to the concept of women's empowerment is the 

freedom to speak for onself and the ability to participate in discussion,. 

In Canada, immigrant women represent cultures from ai'ound the globe 

and hold diverse educational and social backgrounds. These women 

share common baiiiers to providing input into health semce access 

design and deliveiy. The authors' view is based on their experience in 

conducting a healthcare study among immigrant women in Nova Scotia, 

Canada. This paper shows how the methodology invlved in conducting 

focus groups with 19 women, from 11 different countries, reveals^ 

several important issues relating to women's access to healthcare 

decision making.

Our target group, recent immigi*ant women over the age of 40, 

is a marginalized population that often faces language, societal and 

financial baniers. Organizations meant to aid immigrants assume a 

parental and protective role, and ai'e sometimes ireluctant to facilitate 

direct contact with these women. Once past these institutions, the 

resarchers occasionally had to get the approval of a male family 

member, before contacting the women personaly. A third barrier was
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anegative perception Of a academic reseachers. Once past these hurdles, 

women's willingness and ability to actively participate led to this 

hypothesis : the degree of participation of these women and related 

empoweiTnent may be stiongly associated with the gatekeeping role of 

organizations and theii' male family members.

There is little literatme on effective methods of enhancing 

paiticipation of immigiation women in decision making. We will present 

the empowering experience of women who passed thi'ough these hm'dles 

to share their voices. Enabling factors of empowerment thi'ough 

paiticipation in discussion will be analyzed using socio-economic status, 

culture, religion, native coimtry and family dynamics as possible 

predictors. The problems encountered by the researchers led to new 

stiategies that enhanced women's involvement and the results presented
?

in this paper will be beneficial to other reseai'chers, program planners 

and policy makers working in this area. ^
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INTRODUCTION :

The present chapter deals with methods adopted, in execreting 

the study. Selection of villages, tools employed for data collection, 

techniques of data analysis. Limitation of Study.

Data required and its sources :

Data were collected primaiy & secondary sources. The 

secondaiy data were collected from the records of Z.S.S., DAE, Bhopsl 

etc where as primaiy data where collected from villagers.

Selection of Sample :

Considering the time and resources available, the study was 

conducted on sampling basis. The sampling frame work adopted for the 

study can be described as : the investigator purposefully selected 20 

villages of fanda block and total 2000 sample were taken, the list of

villages aie given below.
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Name of distiict Name of the block Name of the villages

1. Lamba Khedi

2. RabaJia

3. Prabalia r

4. Islam Nagar

5. Khajuri

6. Adampur

7. Bilkheri

8. Nilbad

9. Ratibad

10. Patnar

BHOPAL FANDA 11. Chawani

12. Mangalia Chhap

13. Barkheda Nath

14. Barkheda Kala

15. Babadia Kala

16. Depaii

17. lam Vadha

18. Bangrasia

19. Bhagaroda

20. Ratanpur



For measuring qualitative and quantative data for the present study 

questionnaire and obsei’vations method was used and primarily 

participating approch.was also used for collecting infomiation from the 

villagers. The details of the profoima and the questionnaire used for 

collecting data is provided under appropriate captions.

I- Section-A : '

— Personal profile villager member hke, age, sex, maiital status, 

education and income gi'ade.

II- Section-B includes relating literacy :
/

— Knowledge about the concept of literacy campaign.

— Undertaking of literacy campaign.

— Possibility of involvement in vaiious phases of literacy campaign.

— Suggestions for effective implementation of campaign in community

— opinion about the needs of the community etc. '

The detail schedule is annexed at the end of the report.

Pilot study for validation of Tools :

A Pilot study on 4 centies namely Anna Nagar, Pui*ga Nagar, 

Saktinagar & Shahpui a was conducted for try out of tools. On the basis 

of feedback received dming tiyout stage modification in language, form 

of items was done. Some suggestions of field experts were also
j

incoiporated in the tools.



Data collected from both primaiy and secondaiy sources were 

tabulated and computed the coiTesponding percentage of each item of 

questionnaire. Both qualitative and quantitative analysis for closed as 

well as open ended questionnaire. Detail analysis has been provided in 

next chapter.

Delimitations of the study :

1. The study has been restiicted to only one block of Bhopal i.e. "Fanda" 

block.
. , ■ ,

2. The sample was restiicted to only 2000 community members.
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Introduction :

This chapter highlights the details of analysis and inteipretation 

of the responses from community member and elected members like 

panch, saipnch, youth. The effort is to present the clear picture of 

participation of community member in to literacy campaign. The 

detailed item-wise analysis is given below.

Sec A : Analysis & interpretation of personal profile of 

respondents.

Table - 1: The table No. 1 shows about the age, sex and marital status of

the respondents.

85% of the sample are male where as 15% are female, out of 

85% of males, 17.45% are in the age group of (15-20) 20.4% are under 

(21-25), 23.75% ai'e in the age gi'oup of (26-30) 17.35% are in the 

(31-35) and lastly 6.05% are male respondents are in the age group of 

35 and above and it also shows about maiital status, out of 85% of male, 

sample 67.7% are maiiied where as 17.3% ai'e unmanied.

Similarly in case of female respondents, 26.65% of the
/

respondents ai‘e in the age group of (15-20). 22.19% are in (2i-25) 

25.65% are in (26-30), 18.45% are in (31-35) and 7.15% are in the age 

group of 35 and above out of total sample 12% female are manied 

where as 3% are unmanied. The detail tabular form will be seen at the

end of the report i.e. annex.
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Table -2 : Table No. 2 represents the respondents livelihood & paste. 20.55% 

of the sample are SC, 7.45% are ST, 25.75% are OBC category where 

as 46.25% are general category out of the total sample 45.5% of 

respondents livelihood is agriculture, where as 25.55% are daily labours 

are working in industiy and factoiy. Only 3.45% of the respondents 

depend upon business i.e. of grocer, bettel shop, vegitables, etc. 21.15% 

aie coming under their regular and hereditaiy occupation like potter, 

caipenter, gold smith Black smith, etc and 4.7% of respondents are in 

service of state governments at Bhopal.

Under SC categoiy, 5.6% are in agiiculture. 4.6% are in labom;

0.5% are business and 8.6% are village aitisian where as only 1.25% aie 

in seivice categoiy.

Under "ST" Categoiy, 2.1% ai*e in agriculture 2.9% ai'e in 

labour, 1.6 are village aitisian and 0.85% are in semce gi'oup. ^

Similarly "OBC" categoiy 11.85% aie in agriculture, 8.4% are 

in Labour, 1.6% are in Business and 2.9% are in village aitisian and only
, *

1% are in service category.

In "General" categoiy 25.6% ai*e in agricultui*e, 9.65% in 

labour, 1.35% are in business, 8.05%> are in village artisian, 1.6% ai'e in 

service categoiy.



Age Distribution

15-20 21-25 26-30 31 -35 5 and above

Caste Composition

OBC (jeneral
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Table No. -3 Caste, Education & Income :

Table No. - 3 focus on caste, educational status and income 

grade of the respondents. Regarding caste category, out of the total 

sample 20.55% are SC, 7.45% are ST and 25.75% are OBC and 46.25% 

are general categoiy It is found that 11.85% are neo-literate. 11.1% are 

5th class standard, 14.95% are 8th class standard, 19.3% are ioth class,

13.9% are 12th and 14.95% are degree level. Only 13.95% are
/

illiterate.

Let us come to know the income status of the respondents 

according to caste composition and incoestatus of our sample. 1.15% of 

SC's amiual their income is Rs. 5000/-, 2% ai'e in Rs. 5000-6000, 

6.95% are in Rs. 6000 and above, 10.45% of Rs. 12000 and above.

Similarly from ST categoiy, 0.75% of ST earbs abliyakkt Rs. 

5000/-, 1.05% of ST earns annualy in between Rs. 5001-6000/- 1.15% 

of ST earns more than is 6000/- and above, and Rs. 12000 earns per 

annual by only 5.5% of the ST respondents.
i /

Among "OBC" categoiy, 2.1% of the respondents earn, Rs. 

5000/- per annuam, 3.05% are earn of Rs. 5000-6000/- where as 7.85% 

of the respondents of OBC group earn Rs. 6000/- and 12.75% earn 

more than Rs. 12000 annually.
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Similarly 4.15% of the "General categoiy" earn Rs. 5000, 

annualy 5.6% earn Rs. 5000-6000/- annually whereas 14.95% earn 

Rs. 6000 and above per annum and only 20.95% of general category 

earn more than Rs. 12000 per annual.

Section-B

(information regarding Literacy Campaign)
f

Illiteracy is a blemish in the face of mother land India. From 

time immerial continuing effort are going on a various foims and name 

with view to eradicate illiteracy in India. In June 1988, the govt of India 

Launched NLM (National Literacy Mission) to eradicate illiteracy and 

to literate 100 million people by 1995 but satisfactory result clould not 

achieve. However M.R Govt also launches literacy campaign and 

"Padhna Bahna" Andolan in all over state but continiously realising that 

the govt can not alone achieve this huge target itself. So this study has 

attempted to know the conception and perception of literacy campaign 

and their views, suggestion and possible ways to integrate community in 

literacy campaign.

The major analysis and inteipretation are given systematically

below.

UBfiARY & DOCUMINTATHOI* UkUii^
Nfatienal lasCitu'e of EdttcaCioa&i
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...... ....-.... - 1
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Table No. 1 reveals the knowledge aspects of the community members 

regarding literacy campaign. When the investigator asked to various 

community members regai’ding conception of literacy campaign out of 

them 78% of the people told to us that tliey know two fundamental 

concept of literacy but 22% knows nothing about literacy campaing. It 

can be inteipreted that still few sections of people are unawai*e about 

campaing. It is unfoitunate that after 54 years of independance the 

people are not awai e of gieat and buming problem of India. So it can be 

suggested that continuing mobilisation is badly needed for the whole 

community member.

The Table 2 deals about the awareness and knowledge aspects 

of community member regarding literacy campaign. 68.5% of the 

conmiunity member admitted that the activities relating to literacy 

campaign were conducted at their village and 3L5% were uhawai'e of 

any activities regarding literacy campaing. It also shows that the whole 

community members' were not involved in campaign approach (2.A) 

table tell us that the activities like rally, nukkad natak, door to door 

survey, meeting at panchat level were conducted. 82.62% of the

community members were enjoyed the nukkad natak showed at their
f

village and 90.87% of the members recall that few youth had come to 

door to door sm*vey about literacy campaign and 65.32% of the 

members of the village told the few volunters wi'ote slogan in wall of 

the village and draw literacy symbol at vaiious places of the village.
j

Table 3 deals about the idea of centres existance in the village 57.75%
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of the villagers told that they know the centre is going on their village. 

Unfoitunately 42.25% of the respondents have no dea of literacy centre 

and its function when the investigator interviewed to community 

member regarding the continuation of literacy campaign. It is a matter 

of great pleasure that 86.1% of respondents aie in favour of continuaton 

and they told to us that, it is a good programme and it should not stop 

by by the govt (table 5).

■ /

Table no. 6 reveals that the wheather community members should involve in 

literacy campaign, the result was that 62.4% of the respondents are in 

favour but 37.6 are not in favom- because they complained us that few 

members /volunteers were jointly taken money and doing nothing for 

the village.
?

Table No. 7 shows regarding the opinion of personal involvement in literacy 

campaign 71.75% of the community members were interested for 

involving in literacy campaign and 28.25% declined becasuse they do 

not have time for sparing for this pmpose.

/
Table No. 8 deals with level of participation in various phases of literacy 

campaign.

«

The literacy phases can be divided in to major 8 parts from 

environment building to evaluation of the campaign. In each phases.
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there are 3 option like (1) full participation (2) partial participation (3) 

Not at all. When the investigator contacted, 57.5% opined to give full 

participation, 7.35% opined for paitial participation and 25.15 did not 

agree for participating during enviionment building.

Similarly in second phase, motivational activities" 68.75% of 

the community member agreed for full participate where as 9.95% 

responded not at all". During survey stage 43.75% agi'eed for full 

participation where as 3.6% for partial and 21.65% declined to

participate during sui-vey.

So far as "Training" is concerned, 26.4% agreed for full 

participation for conducting various training and 16.3% opined for 

partial participation and 57.3% shows his disinterest for joining in 

training for literacy campaign. 54.6% of the community member told

that they can take full responsible for management of literacy centre and
f

31.35% opined for partial participation where as 14.05 told "not at all" 

paiticipation in management of literacy centi'e. .
/

"Teaching and Learning" is a major phase in literacy 

campaign, when the community members inteiviewed 67.25% told they 

can full participate for teaching to adult learners. It is a matter of great 

pleasure that the most of the students, house wife and employed youth 

said to us with great confidence for teaching to adult learners.
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"Monitoring” is a phase where the strength and weakness of 

the campaign can be measured & obsei-ved. It gives a boost to campaign,

wheather campaign mns in a tiack or not. 21.3% of the community/
member told that they can devote full time for monitor the various 

literacy centi'e in the village. 62.35% of the respondants told not at all 

participation.

The last phase of literacy campaign is said to be "evaluation” 

phase. The main purpose of the evaluation is to know the real 

achievement of the campaign When the investigator contacted with the 

community members only 45.6% told they can full involve and 

participate in literacy campaign evaluation where as 38.45% responded 

"not at all" involvement in literacy campaign.

/
Table No. 9 says about the necessaiy requirement needed for literacy campaign 

by community, member. 78% of the community member required the 

basic learning material like tatpati, Pencil, Primers, charts, Lamtes, etc 

for continuing literacy centre in the community, 64.05% of the 

community member told they must be trained for teaching to adult 

learners and 94.05% of the coimnunity member needed for sti'ong 

motivation and mobilisation for both, illiterate and literate group of the 

community.
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It is observed that every body of the community members 

realises that the stiong and effective motivational programme is 

conlinously required for the community members.

Table No. 10 deals with the major problems involving the community member 

for literacy campaign.

77.6% of the community members told that literacy’campaign 

fails due to lack of strong motivation and mobilisation. Some 

coiunuinity members said that various programmes hold during 

campaign but it lacks the continuity, so people did not take interest. 

66.35% of the community member told that the begining of the literacy 

campaign the maximum volunteers joined but after 1/3 month they 

dropped out from campaign. So learners also dropped out. 49.35% of 

the community member told due to lack of interest by both learners and 

voluters, the campaign fails.

82.3% of the community member admitted that poor economic 

condition is a major steback failure of literacy campaign in rural area.As 

the most of the villagers are living below poveity line and they went 

from morning and returned home with tiredness and feeling bore for

attending the literacy classes. 44.85% of the community member
f

admitted that nasty party politics is also a cause for not flmctioning the 

literacy classes properly. 39.45% of villagers admitted that the people 

are coming from village to urban area for earning money after



harvesting the crops. 53.75% of the community members admitted that 

expected co-operation from local teacher and, volunter could not 

available properly.

Table No. 11 Deals with priority needs of the community. When investigator
/

interviewed to community members. They ignored "Literacy" is their 

prime needs but 86.1% of the villagers told that the availabiHty of water 

to us is the fust priority of rural village. Now the community member 

is not aware of their education but veiy much aware of their children 

education. 76.05% of the members giving their 2nd priority of their 

childrens education. As the most of the villagers depend upon 

agriculture, so due to absent of electricity, they wonied and hai'ssed, so 

sufficient supply of electiicity is the 3rd priority of the village and it 

was the opinion of 74.9% of the community members. 71.35% the 

community members told that hospial facilities is also basic needs of

the community and lastly 51.4% of the community members told that
/

they need modification of drainage system so that they can avoid 

unnecessary diseases occur in rural village.

Table No. 12 deals with the various depaitmental/organisatiori support for 

literacy campaign.

60% of the community members told to us that education 

depaitment should involve in literacy campaign. As education is the part
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of literacy campaign. 74.75% of the villagers opinied that women and 

children welfare depaitment should co-operate in literacy campaign.

It was noticed that the most of the adult learners in rural 

village are women learners. So proper care and welfare step should be 

taken by the depaitment women through supporting literacy in rural area 

and that health department should come foi*ward and take step for mral 

people through the special camp like pulso polio, health check up, eye 

camp, Diabetics camp, immunisadon etc.

67.35% of the community members told that the Panchyat and 

rural development should actively involve in literacy campaign. As it is 

already known that literacy, education and other developmental work is 

the part and parcel responsibility of the Panchyat. So pancyhat head i.e. 

Saipanch should take active role for eradicating ilitercy in panchyat 

level.

44.85% of the community members responded that social 

welfare department come forward with some lucrative incentives
r

schemes for spreading literacy in rural village.

From the above table it can be inteipreted that it is not only 

govt or only department can solve this problems. Both govt-and NGO 

and community members should come combinely to solve the burning 

problem of society. ■
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As per the report of Zilla Sakshi'ata Samiti (Z.S.S.) the literacy 

campaign was started on 15-2-1996. It was tai'geted to literate 159318 

people of Bhopal district i.e. both (Fanda and Bersia block) and 

satisfactoiy result could not achieved and new sti'ategy which is 

popularly known as "Padhana Badhana" Andolan was started on 15-30 

october 99 (as per the state govt, documentation). It was obsei'ved from 

the field that the quantative results of literacy campaign was not sole 

aim of literacy campaing. It is more than mere knowledge of 3R and 

literacy campaign impact (Social, economic, education and health) can 

be quahtatively Judged.

That is why some of major areas are identified to know the 

literacy impact on learners.

(1) Prim ary school enrollment :

It has been noticed from the various village members that the 

children are going to school regularly. Some of the leainers told us 

from the village Nilbard, Ratibard, Chawani, Deepaii that they have 

committed a great mistake and they will not conmiitt same for their 

children, when contacted the primary teacher in chawani and Nilbani 

village, they told to us that from the last two years the dropped out rate

has been decreased and the boys and girls of this villages ai*e coming
f

regularly. So literacy campaign helps to change the mentatility of adult, 

learners regarding education of the children.
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(2) Immunisation :

When contacted the villagers they told that they immunised to 

every children of village and actively participated in pulse polio 

campaign Jan 21- 2000 and pregnant ladies were also immunised t 

timely by family members

(3) Small family support :

Most of the ladies are in oponion that one or two child for the 

family is sufficient. The 80% of the ladies ai'e operated under small 

family nonii after 2 or 3 children. It is also expected that the health 

depaitment should keep vigil on pregnant mother & chHd with very 

carefully so that mortality of mother & child can reduced. ^

(4) Attitudenal change on marriage :

It is a positive signal of specially village girl, who told to us 

with strong convinction that the time had gone that parents only the final 

authority to select the spouse and support for late mamage because it 

helps both proper growth of physical and mental health of the 

adolescene girl.

(5) Anti Dowery tendency :

The mral village girls are sti'ongly oppose the dowry system

for mamage and in favour of inter cast maniage.



Literacy and adult education Campaign have actively promoted 

gender equity and have sought to empower women with -regard to 

decision making about themselves, their families and tlieir communities. 

The majore stiain ruiming enough the programme has a played a 

significant role in improving the status of women with in their own 

families.

(7) Self help groups :

Self help groups have slowly developed into institutions in 

their own right and act of banks for women's saving and credit. They 

fonned 16 (SHG) self help groups. This group makes' monthly 

collection from each individual member which are kept in a nationalised 

bank in Barah thasil of Raisen district, In case one of them wants a loan, 

she has to explain her need before the entii'e group. If found acceptable 

a loan is sanctioned.
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The local bodies and voluntaiy action in literacy campaign

embrace familiar parameters and stiategies, so fai* as om* comitiy is

concenied. It is well infonned and known that eliminating illiteracy

from the motherland India is an Herculean task and that the goal can

never be reached without the involvement of local bodies and voluntaiy

action. Ever since the national literacy mission was established in 1988,

we have switched on to the campaign mode under the autonomy and zeal

of a missionary attitude. In a populous countiy like India, where nearly

35% of the people are still litterate, it is not feasible on the pait of

goveimnent alone to achieve the tai'get of universal literacy. Hence there

is now increasing realisation that unless there is massive involvement
f

community and local bodies like panchayat, zila parishad, janpad and self 

induced voluntaiy action the goal would be forever beyond our reach.

/

The world is progressing through generation and adoption of 

new values and new attitudes, we in India should not lag behind clinging 

to old mind sets. There must be now a clear realisation that without 

active involvement of community and local bodies we cannot achieve 

universal litteracy.



1. To know the awareness regarding the concept of literacy • campaign
t /

among community membes.

2. To know the knowledge and understanding about literacy campaign 

among community members.

3. To identify the level of participation in literacy campaign by the 

community members.

4. To identify the process and possibilities of participation in literacy 

campaign.

5. To identify the problems and difficulties arises in literacy campaign for

community participation. .• ,

6. To identify the priorities of needs of the neoliterates with reference of

commumty.

Delimitations of the study :

1. The study has been restricted to only one block of Bhopal i.e. "Fanda" 

block.

2. The sample was restiicted to only 2000 community members.

Hypothesis
I

The following hypothesis have been formulated.

(1) Community participation would result in greater comprehension and

high peifonnance of literacy campaign.



(2) The local bodies like Panchyat, Janpad Panchyat and Zilla Panchyat's 

paiticipation would promote literacy campaign.

(3) The economic factors of the learners would effect the successful 

implementation of literacy campaign.

(4) The effective implementation of literacy campaign is detennined by the 

literate group of the village.

f
Methods and procedures :

Methodology is generally followed in consideration of the 

objectives, major areas or parameters of the study and assessment, 

correction of independent and dependent variableis degi'ee of precision 

required, access, etc. In view of the above factors, the modalities “were 

framed and adopted for deriving valid results. The methodology 

followed was :

1. Collection of data and other documents from zila saksharta samiti and 

DAE, Bhopal.
t

2. Interview with community members.

Stiatification and randomization system was adopted in this

study.



The following tools were used duiing study

1. Interview Schedule

2. Obsei*vation Schedule

2

Age gi'oup

Major findings of the study :

(1) The folio wing major findings of the study ai*e given below

1. Sex Sex wise distiibution of the total s ^ p le  of 2000 (85%)

are male where as 15% are female. '

Marital Status ; 67.7% of the male respondants are maiTied, 17.3%

are unmanied where as 12% femal are married and 

3% are unmaiiied.

26.65% of the total respondent are in the age group of 

(15-20) - 22.1% are in age group (21-25)- 25.65% are in 

age group (26-30) and only 7.15% ai'e above 35 age.

The occupationwise distribution of community 

members indicated that rural people were mostly (45.5%) 

engaged in agriculture and 25.55% in Labour.

11.85% are newly hterate thi'ough literacy campaig.

11.1% are fith clause standard.

19.3% are lOtli class standai'd.

14.95% are degree and above 

and 13.95% aie still iliterate.

Occupation

Ednl status
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6. Caste : The caste wise distiibution of the community members

showed that majority of members belonged to "General 

Ccategoiy" (46.25%) followed by "OBC" (25,75%) ST 

(7.45%) and SC (20.55%)

Section- B :

1. 78% of the community member have conceptual classification of

literacy campaign. ’ ^

2. 68.5% villagers admitted various activities of literacy campaign like, 

Kalajatha, Nukkad Natak, Rally, Door to door survey, wall writing 

conducted at theii' villages.

3. 86.1% of the villagers opined the literacy campaign should continue in 

village.

4. 62.4% of the villagers expressed their desire to join the literacy 

campaign.

5. When community member intemewed regarding personal involvement.

71.75% agi'eed for involvement in campaign. ^

Level of Participation : ^

1. 57.5% of the villagers responded the they can full participate in
i

environment building where as 17.35 agi'eed for partial involvement

2. 68.75% agreed for full participation duiing motivational programme 

conducted at village level where as 9.95% responded "not at all" 

participate in campaign.
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3. 43.75% of the villagers ai’e ready for door to door sui*vey but 34.6% are

in favoui' of paitial involvement sui'vey. '

4. 26.4% of the respondent giving full participation for training, 57.3%

declined not paitcipate in training for literacy functionaries like V.T.,/
M.T. etc. .. .

5. 54.6% of the villagers gave their opinion that. Centi’e management can

be liandled with full paiticipation.

6. 67.25% community members strongly said that they support fully for 

teaching to adult learners.

7. 21.3%) agreed for full participation for monitoring and 45.6% are for

evaluation of literacy campaign. '

Necessary requirement :

1. 78% of the villagers needed leaining material for literacy campaign.

2. 89.25%) of the villagers needed literacy kit primers, chart.8, etc for
I

literacy campaign.
/

3. 64.05%) of the cormnunity members ai'e required training for volunteer, 

MT & R.P.

4. 94.5% of the cormnunity members required strong motivational 

programme for literacy campai^.

Problems : . '

1. 77.6%o of the community member belive that campaign fails due to 

stiong motivation and mobilisation.

2. 66.35% of the villagers complained that the literacy campaign failed due 

to unavailability of effective volunteer.
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3. 82.3% responded that the poor economic condition is a major 

constraint before literacy campaign.

4. Migration is also great cause, because maximum adult learners migi’ate 

from one place to another place for "Roti Roji", so that they could not 

involve in literacy compaign. It was the 39.45% view of cbmmunity 

members.

Priority needs of the villages :

1. 86.1% of the coinmunily members said that "water" is their fii'st priority 

of village.

2. 76.05% said "schoql education", i.e. education foi; children is more 

important than literacy camp.

3. 74.9% of villagers told that electiicity is our priority because we 

depend upon agriculture.

4. Hospital facilities (71.35%) and (69.9%0 are for approach road. '

Departmental support :

1. 74.75% of the community member responded that the departoent like
i

"Women and cliild" should stiongly support for literacy campaign. As the 

most of the adult learners are women.

2. 67.35% of teh community members told to our investigator that the 

depaitment like "Panchyat and Rural development" come frward for 

supporting literacy campaign in iwal village.

3. 60% of the people said education depaitment should involve aAd support 

for literacy campaign.



S e C O M M e H D A  n O H



Following major recommendations are given below :

j
Awareness & Awakening :

It is essential on the pait of the Panchayat, Janapad and Zila 

Pari shad to motivate people to become literate and ensure their 

partcpation in literacy campaign. Motivation can be raised through 

popular medias like cinema, T.V, radio, Kalajatha, nukkad natak etc. 

Articles in newspapers and periodicals, wall posters and advertisement 

boards can also help in enviroimient building. There should also l?e be 

frequent seminars, film-shows, meetings etc. to propagate and convince 

the people about importance of literacy and its role in deyelopment.

Need of Training :

Necessaiy taining, refresher and orientation should be giveii 

to all elected bodies like panch, saipanch, counsellor and president of 

janpad and zila paishad for conceptual clai'ification of TLC and PLC and 

needs and importance of involvement in various phases of title campaign.

Preparing volunteers :

The local bodies should create a climate to coiivince students, 

educated, youth, educated unemployed youth having the inclination and 

potential should be engaged with a great advantage. It is a matter of 

gratification that number of office bearers of panchayats,^ who are 

educated and are in the younger age groups, can -be used as voiunteers in
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the village. A large number of teachers, ex-servicemen and urban

migrants are also returning to their home vilages taking keen interest in
/

becoming office bearers of the panchayats. They bring with them skills 

and fresh ideas which have transfonned the social and economic life of 

villagers. Besides, the number of educated youth in the villages ai*e also 

increasing, his locally available human resource can be mobilised 

through the panchayats, to keep the torch of knowledge flaming in iiiral 

areas. Our earlier Prime Minister, I.K. Gujral also stressed upon the 

importance of students' participation in literacy campaigns. Maximum 

problems can be solved, if we select functionaries of literacy campaign 

at panchayat level. «

Necessary cooperation and coordination ;

Active cooperation and coordination would be sought fi’om all 

local bodies, various development departments of government like- 

health, agriculture, forest, education, revenue etc and ZSS for the 

effective implementation of literacy campaign. The ZSS should involve 

the local bodies in different committees like administi'ative, academic 

culture, monitoiing and evaluation.

t

Entertainment and Sports :

To promote and sustain the motivation of neoliterate it is 

essential to conduct entertainment and sports activities. The panchayat 

should provide outdoor, indoor game facilities, 'and provide musical

instruments at tlie learning centres. ^



Networking the Campaign :

It is not possible for ZSS to conduct literacy campaigns in 

whole district. So ZSS and different local bodies should prepai'e 

network in such a way by which they can communicate and conduct 

various programmes and share each other without any difficulty. So 

stiong network is must for the campaign.

Role of Panchyats for Monitoring and Evaluation :

Monitoring is a phase whether or not going to achieve desired 

goal and to know the strength and weakness of the campaign. Sq 

monitoring is possible in all manor phases of TLC and PLC. Here the 

panchayat, zila panchayat and janpad have to involve in following phases 

of Tl ,C and PLC fov monitoring and evaluation.

1. Wlien should different committees be fonned f

2. Sui'vey

3. Environment building

4. Training

5. Teaching and learning

6. During repoiting.

iienARY & iGCUiMkMlArKJN UERTH
N atio«a! t-.f &<iifcatk>EiaI
Planning rnd ‘st'maiistrftfion. •!
17-B, Sn A.v<fGb!ndo Marf,
New CVlbi~lif016 I n
D O C , N o ....................
Date...----------
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Section-A

Table No. 1 Age, Sex and Marital status
Age group Male Female Grand Total

Married Unmarried Total Married Unmarried Total

15-20 212 137 349 14.9 3.5 184 533
(10.6) (6.87) (17.45) (7,45) (1.75) (9.2) (26.65)

21-25 318 90 408 22 12 34 442
(15.9) (4.5) (20.4) (1.1) (0.6) (1.7) (22.1)

26-30 40.8 67 4.75 30 08 38 513
(20.4) (3.35) (23.75) (1.5) (0.4) (1.9) (25.65)

31-35 309 38 34.7 17 05 22 369
(15.45) (1-9) (17.35) (0.85) (0.25) (1.1) (18.45)

35 and above 107 14 121 22 — 22 143
(5.35) (0.7) (6.05) (1.1) (1.1) (7.15)

Total 1354 346 1700 240 60 300 2000
(67.7) (17.3) (85) (12) (3) (15) (100)



Table No. 2 Livelihod and Caste

Livelihood SC ST OBC General Total

1. Agriculture 112 42 237 512 903
(5.6) ■ (2.1) (11.85) (25.6) (45.15)

/

2. Labour 92 58 168 193 511
(4.6) (2.9) (8.4) (9.65) (25.55)

3. Business 10 — 32 27 69
(0.5) (1.6) (1.35) ^ (3.45)

4. Village artisias 172 32 58 161 423
(8.6) (1.6) (2.9) (8.05) (21.35)

5. Service 25 17 20 32 94
(1.25) (0.85) (1) (1.6) (4.7)

6. Total 411 149
!

515 925 2000
(20.55) (7.45) (25.75) (46.25)
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Table No. 3 Caste, Education & Income.

Incoinc

SC ST OBC GENERAL

Rs Rs. Rs. Rs. Rs. Rs. Rs. R.S. Rs, Rs. Rs. Rs. Rs. Rs. Rs. Rs. G. T.

Grade 5000 5001-
6000

6000 <12000 5ax) 5001-
6000

6oa) <12000 5CXX) 5001-
6000

6000 <1200) 5ax) 5a)i-
6000

6000 <12000

Ednl Status 

1. Neo-literate m 03 17 21
(45)

-  - 02 03 07
(12)

m 07 11 31
(53)

25 12 32 58
(127)

237
(11.85)

2. 5th - - 14 18
(32)

- 5 - 11
(16)

7 12 19 48
(86)

- 17 32 39
(88)

222
(11.1)

3. 8th class - - 21 16
(37)

8 4 5 13
(30)

03 07 32 22
(64)

25 10 52 81
(168)

299
(14.95)

4. 10th class — 9 25 37
(71)

07 08 - 14
(29)

09 14 25 05
(99)

- 23 62 58
(183)

386
(19.3)

5. 12 th class 02 07 10 42
(61)

- 2 8 12
(22)

05 07 22 38
(72)

09 27 38 49
(123)

278
(13.9)

6. Degree 
& above

— — 17 39
(56)

— 2 7 16
(25)

2 10 27 59
(98)

— 22 47 51
(120)

299
(14.95)

7. Illiterate 17 21 33 36
(109)

— - — 15
(15)

12 04 17 06
(39)

24 13 36 43
(116)

279
(13.95)

8. Total 23
(1.15)

40
(2)

139
(6.95)

209
(10.45)

15
(0.75)

21
(1.05)

23
(1.15)

110
(5.5)

42
(2.1)

61
(3.05)

157
(7.85

255
(12.75)

83
(4.15)

112
(5.6)

299
(14.95)

419
(20.95)

9. G.T. 411
(20.55)

149
(7.45)

515
(25.75)

925
(46.25)



Section-B

Information regarding Literacy Campaign :

Table No. 1 -  Wheatlier you known about the literacy campaign.

S.No. Option Frequency Percentage

1. Yes 1560 78

2. No 440 22

3. Total 2000 100

Table No. 2 -  W heather conducted any actvities in relation to literacy campaign.

S. No. Option Frequency Percentage

1. Yes 1370 68.5 .

2. No 630 31.5

Total 2000 100

Table No. 2 (2A) If yes, what

S. No. Activities Frequency Percentage

1. Rally (Pad yatra) 1075 78.46

2. Nukkad Natak 1132 82.62

3. Door to Door survey 1245 90.87

4. Wall writing 5 65.32

5. Meeting at 

Panchyat/School

785 55.10



Table No. 3 -  W heather you know the literacy centre in your village

S.No. Option Frequency Percentage

L Yes 1155 57.75

2. No 845 42.25

3. Total 2000 100

Table No. 4 W eather the literac campaign should continue.

S.No. Option Frequency Percentage

1. Yes 1722 86.1

2. No 278 13.9

Total 2000 100

Table No. 5 -  W heather conducted any actvities in relation to literacy campaign.

S. No. Option Frequency Percentage

1, Yes 1435 71.75

2. No 565 28.25

Total 2000 100



Table No. 6 -  Lavel of participation

S.No. Various
pluises

Full Pailicipation Partially Not at all

Frequency Percentage Frequency Percentage Frequency Percentage

1. Environment
Building

1150 57.5 347 17.53 503
f

25.15

2. Motivational
Activities

1375 68.75 426 21.3 199 9.95

Survey 875 43.75 692 34.6 433 21.65

4. Training 528 26.4 326 16.3 i 1146’ 57.3

5. Centre
Management

1092 54.6 627 31.35 281 14.05
V

6. Teaching & 
learning.

1345 67.25 428 6.24 227 11.35

7. Monitoring 426 21.3 327 16.35 1247 62.37

8. Evaluation 912 45.6 319 15.95 769 ' 38.45



Table No. 7 -  Necessary requirement for literacy campaign

S.No. Option Frequency Percentage

1. Lg material 1560 78

2. Literature 1785 89.25

3. Trainiiio 1281 64.05

4. Motivation 1881 94.05

Table No. 8 -  Problems arising for involving community members in

literacy campaign.

S.No. Option Frequency Percentage

I, Lack of strong motivation 

& mobilisation

1552 n.6

2. Lack of effective & dynamic 

voluntar>'

1327 66.35

3. Lack of continuing of tempo 987 49.35

4. Poor economic condition 1646 82.3

5. Party Politics 897 44.85

6. Migration 789 39.45

7. Non co-operation of teacher/ 1075 53.75



Table No. 9 -  Priority needs of village.

S.No. Option Frequency Percentage

1. Water 1722 86.1

2. Electricity 1498 74.9

3.
1

Approach road 1398 69.9

4. School education 1521 76.05

5. Hospital facility 1427 71.35

6. Drainage supply 1028 . 51.4

Table No. 1 0 - Various departmental / organisations support for literacy
campaign.

S.No. Name of Deptt. Frequency Percentage

I. Education 1200 60

2, Women & child 1495 74.75

Health 974 48.7

4. Panchyat & Rural 
development

1347 67.35

5, Social welfare 897 i44.85



LITERACY RATE -  2001
(Only Bhopal District Literacy Rate)

Yeai- Total Male Female

1951 13.16 20.28 04.96

1961 21.41 32.96 08.88

1971 27.27 39.37 13.93

1981 38.63 49.25 20.07

1991 44.67 58.54 29.35

2001 64.11 76.80 50.28

MALE -  FEMALE RATIO
Yeai* Ratio

1901 972

1911 967

1921 949

1931 947

1941 946

1951 945

1961 932

1971 920

1981 921

1991 912

2001 920

Source : Nav Bharat Bhopal Monday 2nd, 2001
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